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Afternoon Agenda

• Natalie Reitman-White, Organically Grown Company
• Tom Wright, SustainableBizness.com
• Cate Baril and Marissa Hockenberry, Transfair
• Meredith Niles, Center For Food Safety
• Sujeesh Krishnan, Carbon Trust



The next generation of 
eco-labeling.



The Multi-stakeholder
Package.







The
Product.



Not an inside industry 
initiative.



LEEDs mean a lot:
yet do we have more solar?

U.S. GREEN BUILDING COUNCIL



Do I exploit poor people?



Fair Trade gets Private Label 
status.



Carbon has something to do 
with climate . . .



And what does 100 grams 
mean?



The 
cornerstone to 
nomenclature.



This is not the book,
yet in great demand.



Is this the “Beyond Organic”
positioning?



A USA “GreenDot”?



Could imply what to do with 
the package itself.



Transparency: Sharing Details of 
Our Progress

• Many companies today are making green claims. 
Among these are companies that are "greenwashing“: 
making claims about their environmental record that 
aren’t supported by their actions. In this type of 
environment, it is increasingly important to be open 
and honest about our progress toward sustainability. 



www.co2code.info/ Web-based = 
specific information



Natureandmore.com



Input 4 digit produce code



And get to know your grower.



The Cereal 
Box of the 
Future?



The next generation of 
eco-labeling.



Breakout Group Questions

• Which ‘green accounting’ variables are your company 
committed to reportingto its consumers?

• How should this reporting be communicated?


